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The Group Essentials are ourGroup’s foundation of values 
that connects all people in all brands and companies.
They form the basis of our corporate culture.

GROUP
ESSENTIALS
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We not me.

We are proud of
the work we do.

We live diversity.

We break new ground.

We are honest
and speak up when
something is wrong.

We take on responsibility for
the environment and society.I

II
III

IV

VI
V

We keep our word.
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intelligence.Transparencyis importantto us and

ourapproachtoinnovativetechnologies ensures

thatusers‘rights and securityare respected.

WedonottolerateviolationsoftheCode of

Conduct.Anyone whoviolates ourrules must

expect appropriateconsequences.To makesure

thatdoesnothappenweseek adviceand

supportsothattogether,we protect our

Company, itsvalues,andthe reputationofall the

brands.

Eachofusis personally responsiblefor complying

withOUR CODE. Itisuptoall of usto familiarize 

ourselves withtheCode’s principlesandtobe

guidedbytheminour day-to-day decision-

making. For aGroupon themove,forthe

protectionofpeopleand theenvironment,and for

futuregenerations.

The Volkswagen Group Code of Conduct, 

OUR CODE, isthe ethical and values-based 

foundation for acting with integrity and

in compliance with the rules in our Group. It

servesas a binding guideline for all

employees in all brands and companies

– all over the world.

Together,webearresponsibilityforour 

collaboration, ourworkplace,theenvironment, 

sustainability,andsociety. Weapproach one 

anotherand everyoneelsewith respect and 

fairness,asequals.Wetakea stance,weare 

steadfastand courageous instandingup

forourvaluesandprinciples –regardlessof time,

economicorsocial pressure.

We arefirmlyconvincedit is essential for each

andeveryoneofus–employees, membersof

theBoard ofManagement and managers–toact

withhonestyinorderto fostertrustinour

Company,ourproducts, services,and

innovations.Thatis whythe decisionswetakein

all areasofworkand inall rolesmustbein

accordancewithour corporatevalues, and

complywithvalid

national andinternational laws,regulations, and

internal voluntary commitments.This alsoholds

true forthecontinued evolution ofourCompany

aswell asthechoice, procurement,development,

and use of innovativetechnologiessuchas

artificial

Weareone

Our fundamentals for 
Integrity and Compliance

WE ARE ONE



1.1 Human rights

1.2 Ethical leadership
1.3 Diversity, equal opportunities 

and equal participation

1.4 Speak Up

1.5 Employee representation

We embrace our corporate values, principles and rules, 
thus promoting trustful, sincere and fair interaction with 
one another. We are all role models.

WE ARE COMMITTED
INDIVIDUALS

8
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System of your concerns about human rights abuse. 

Our Company will examine the allegations in greater 

detail and take the necessary measures. This may 

include terminating business relations with the 

supplier in question. 

EXAMPLE

Someonehaswrittentoyouwithinformation that

oneofoursuppliersisnotpayingtheir employees

theircorrectwages and isviolating laborlawby

tolerating80-hourweeks.In addition,the pay ofsome

ofthesupplier’s employeesisbelowtheminimum

wage.

Inform your superior and the Whistleblower

MY CONTRIBUTION

Asanemployee,Icanalsomakemy 

contributiontorespectinghumanrights.

Iregardhumanrightsasafundamental 

guideline,andIamvigilantagainsthuman rights

abusethat is happeningaroundme orofwhich I

becomeaware.

IfIhaveconcernsregardinghumanrights abuse 

inmyprofessionalsurroundings,

Iprevent itorstopit immediately.If necessary,I

inform mysupervisororget intouchwithanyof

thecontactslisted in thechapteron

“Support”.

CORPORATE PRINCIPLE

Respectforhumanrights isofparamount 

importance. Weareconvincedthat 

sustainableeconomicactivityis only possible

byactingethicallyand with integrity. Within

the framework of

our entrepreneurial activities,we are fully

committedtoourresponsibility regarding

humanrights.TheGroup Boardof

Management,theVolkswagen Group

EuropeanWorks Councilandthe Volkswagen

GroupGlobalWorksCouncil havefulfilled this

responsibilityinthe Group’sDeclaration on

Social Rights, IndustrialRelationsand

Businessand HumanRights,knownasthe

Social Charter.

We confirmourcommitmenttomajor 

international agreements anddeclarations, in

particulartheInternational Bill ofHuman Rights

andthecore laborstandardsofthe International

LabourOrganization (ILO).

Ourentrepreneurial activities follow the UN

GuidingPrinciples onBusiness and Human 

Rights(UNGlobalCompact),which

determine themostimportantcornerstones for

ouractions.

1.1 Human rights

Wetake responsibilityfor 
human rights

9 10
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MY CONTRIBUTION

Iobservetheprinciples ofdiversity,equal 

opportunities andequalparticipationand 

encouragepeoplearoundmetodothe same.

IfIseeanyviolationsoftheprinciplesof equal

opportunitiesand equalparticipation, such as

unequaltreatment, harassment,and bullying,I

makethe personsinvolved aware oftheir

misconduct. IfIamnotinaposition todirectly

influenceevents,InotifytheHR department ofthe 

incident immediately or get intouchwiththe

contactslisted inthe chapteron“Support”.

EXAMPLE

Youhearsomeofthepeopleyouworkwith making

disrespectful commentsaboutpeople onaccount 

oftheirnationality,gender,sexual orientation,orskin

color.

Eitherspeakup straightawayaboutthis 

discriminationorget intouchimmediately with

oneofthecontactslistedinthechapter on

“Support”.

CORPORATE PRINCIPLE

Diversity,equalopportunities,and equal 

participationareimportantprinciples for fair,

non-discriminatory,and respectful 

coexistence.Webelieve in cooperation in a 

spiritofpartnership,intolerance andin mutual

respect.Wefosterdiversityinthe workforce

andsupportan inclusivework environment.

Weofferequalopportunitiesforeveryone and

rejectall formsofdiscrimination.

Thisapplies inparticulartounequal treatment

duetoethnicorsocial origin, skincolor,

biological sex,nationality, language, religion, 

ideology, age,physical or mental disabilities,

genderidentity, sexual orientation,political

views,orany othercharacteristicsprotected by

law. We live diversity,actively support

inclusion, andcreatean environmentthatnot

onlyencouragesthe engagement ofall
employees,butalsofosters each employee’s 

individualityintheinterestsoftheCompany.

Ouremployees areselected, hired,and 

developed basedontheirqualifications and

theirskills.

1.2 Ethical leadership

Weleadbasedonourvalues

EXAMPLE

Inordertocomplete aprojecttoschedule, your

teamwould liketoskiponestepinthe process.

Theysaythestepisunnecessary.

Youpointoutthatthevalidrulesmust be

followed, regardless ofanypressure. Together,

yousearch forasolutionthat complieswith

therequirementsandour

values.You undertaketorevisetheprocess in

collaboration with everyoneinvolved and,

wherepossible,tomakeit leaner.You committo

thatasamanagerandteam member.

CORPORATE PRINCIPLE

Weembrace ourcorporatevalues, principles,

andrules,take responsibilityfor bothpersonal

andcorporategrowth,and lead byexample.We

performourduties, andmanageourpowersand

rolesinan appropriate, fair andresponsible

manner. Thatalsoappliesforpersonal

relationships intheworkplace, inparticular

insofaras existingemployment orhierarchical 

dependencies maybe exploited.Our decisions 

arealwaystransparent,show goodjudgment,are

guidedbyintegrity, andaretakeninthebest

interestsofthe Companyand its employees,

business partners andshareholders. We

strengthen trustandshapechangeinthe

Company throughourvalues-based 

leadership.

MY CONTRIBUTION

Iamawareofmy functionasarole modelboth

withintheCompanyandina broadercontext.

Myconductandactions

arealways guidedbyintegrityandasense of

responsibility,andarebased onthisCode of

Conduct,our corporate values, principles and

rules. Iadvocateinteraction with one anotherina 

spiritoftrust,honesty,and fairness,andIamopen

todifferentpoints ofview.

1.3 Diversity, equal opportunities and equal participation

Welivediversity
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MY CONTRIBUTION

Myfirstpointofcontactforquestions, concerns,

orthe reasonable suspicionofa violationof

internal orexternal regulations is mysupervisor,or

alternativelyIcanseek advicefromtherelevant 

subjectmatter experts.TheHR department and

employee representativesas well as Compliance

are alsoavailabletoprovidesupport.Inaddition,

Ishouldreport anyreasonable suspicion of

Serious RegulatoryViolationsviathe 

WhistleblowerSystem.As aManagement 

Levelemployee,Iamobligedtoreportany such

suspicion.

EXAMPLE

Thedeadlineforadecisionproposal submitted

toa committeehasexpired and you noticethat

you andyourteamhave madeamistake.You

knowit isnotpossible totakea meaningful

decisiononthebasis ofthedatasubmitted.

Informyoursupervisorandthedepartments 

responsibleforthe committeeimmediately. 

Jointlyfindawaytocorrectthedocument. In

addition,you andyourteamdiscuss how such

errorscanbeavoidedinfuture.

CORPORATE PRINCIPLE

Wewanttolearnfrommistakesand 

continuouslyimprove.Thatis whywe speak

up about wrongdoings,orassoon as

somethingdoesn’t feel right,even if thatis

awkwardanduncomfortable. To dothat,we

promoteaculture ofintegrity andactivelyseek

a dialogwithinour teamandwithour

supervisors.Weseek adviceandsupportifwe

havequestions andproblems.Weprotect

everyonewho contributestothisculture.

Forus,compliancewith external and internal

rulesatalltimesisagiven.Wedo nottolerate 

misconduct.Webelievethat turningablind eye 

canneverbetheright solution.Thatiswhywe

reactimmediately andappropriatelyto 

misconduct and violationsofourrules.

Managersalwayslead byexamplethrough 

conductthatis inaccordancewith ourrules and

regulations. They performthisimportant function

bysupportingemployees tocomply withtherules,

promoting an errorculture, andfollowing upon

violations.

1.4 Speak Up

Wespeakupwhen something is
wrong
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We recognizethebasicrightofall employees to

establishtrade unionsandemployee 

representations.

Wearecommittedtoworkingwith employee

representativesin candorand trust,to

conductingaconstructiveand cooperative

dialog,andtostrivingforafair balanceof

interests. Professionaldealings with employee

representativesarepartof ourcorporateculture.

Safeguardingthefuture ofthe Group
anditsemployees isachievedina spiritof 

cooperativeconflict managementandsocial 

commitment,onthe basisandwiththegoal of

ensuringeconomicandtechnological 

competitiveness. Economic efficiency and job

protectionareequal-ranking and shared goals.

1.5 Employee representation

We worktogetherinclose 
partnership–constructive, 
cooperative andfair
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2.1 Occupational health and safety

2.2 Handling Company assets
2.3 Security and protection of information, 

know-how and intellectual property

We take our responsibility in the workplace 
seriously and protect what is valuable for our 
team, our Company, and our customers.

WE ARE RELIABLE 
COLLEAGUES

18
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EXAMPLE

High-endsoftware is installed onyour 

businesslaptop.Afriendwhoknowsthis asks

youtolendthemyourlaptopsothat theycan

useoneoftheseprogramsfor private

purposes.

You sayno,becauseyouknowthatCompany 

propertyandCompanyITmay notbemade 

availabletothirdparties.

CORPORATE PRINCIPLE

WerespecttheCompany’stangibleand 

intangibleassetsanddonotusethem for

non-businesspurposes,but solelyto

achievethe Company‘s businessobjectives. 

Exceptionsarepossibleif internal policies and 

guidelinespermit private use.

MY CONTRIBUTION

IadheretotheCompany’s rulesandexercise care

whenhandlingCompanyassets.

2.2 Handling Company assets

Weprotect ourassets–
whethervisibleorinvisible

Imakean activecontributiontomaintaining and

promotingmyhealthbyvoluntarily participating

in preventivehealthcare

andhealth promotionactivities.Ifollow 

instructions,attendtraining,andalign my daily

actionswiththem.

EXAMPLE

Younoticethatadeviceinyourdepartment 

appearstohaveanelectrical defect.

Donotactivatethedeviceandnotifythe 

responsible supervisorto coordinate further 

measures. Itisnotpermittedtorepair electrical

equipmentyourself because this mightbe

dangerous.

CORPORATE PRINCIPLE

Wetakeourresponsibilityforthesafetyand 

health ofouremployees very seriously. We 

promoteoccupationalhealth and safety

in line with the provisions of national laws and

regulations and with the occupational health

andsafetypolicyoftheCompany.

Occupationalhealth and safetyforall 

employees isfundamentaltoensuringa 

sustainablefutureforourCompanyandto 

positioningourCompanyasanattractive 

employer.All accidents atworkandwork-

related illnesses aregenerallypreventable. We

therefore aimtoensuretheprotection and

promotion ofphysicalandmental health.This

requires the cooperation and participationof all.

MY CONTRIBUTION

Icomplywithoccupationalhealth and safety

regulations and instructions. Ido not endanger

myownhealthandsafetyorthat ofmyteam or

thirdparties. Isupportthem, donotlooktheother

way,andaccepthelp.

Withinmyarea ofresponsibility,Itake all 

appropriateandstatutorymeasuresto ensurea

safeworkingenvironment. Idraw attentionto

unsafeactionsorconditions.

2.1 Occupational health and safety

Werespectandpromote 
health andsafety
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EXAMPLE

You areinvolvedinthedevelopmentofan 

innovativetechnology. Youare to present your

developmentatvariousCompanysites andwant

totakeyourlaptop,which you haveusedtostore

therelevantdocuments, withyoufor

presentationpurposes.You intendtogoover

thesedocumentsagain ontheplaneorthetrain

onthewaytothe varioussites.

Youmust makesurethatnooneobtains knowledge

ofsensitive informationbelonging totheGroup,as

thiscouldleadtoserious competitive

disadvantages.Donotretrieve thistypeof

informationinplaces wherethird partiescan

accessitortake noteofit.

CORPORATE PRINCIPLE

WeareawareofthevalueofCompany know-

howandtakegreatcaretoprotect it.We

respecttheintellectual propertyof 

competitors,business partners andother third

parties.

MY CONTRIBUTION

Ihandleall Companyinformationcarefully and

donotdisclose ittounauthorized persons.I

take particularcarewithregard toinformation 

relatingtotechnical know-how,patents,and

tradeandbusiness secrets.

2.3 Security and protection of information, know-how 
and intellectual property

We protect informationand 
intellectual property

21 22



3.1 Conflicts of interest

3.2 Benefits

3.3 Prohibition of corruption

3.4 Prohibition of insider trading
3.5 Prohibition of moneylaundering 

and terrorism financing

3.6 Fair and free competition
3.7 Business partners, procurement 

and sales

3.8 Accounting and financial reporting

3.9 Export control

Trust is our greatest asset. That is why we rely on honest, 
reliable, transparent, and fair business relationships.

WE ARE RESPONSIBLE
PARTNERS

24



MY CONTRIBUTION

IfIidentifythatIfaceorsuspectthatI mayface

a potentialconflictofinterest,

Iimmediately notifymysupervisorandthe 

relevantHR andCompliancedepartments and

disclose thefacts. Ifaconflictexists, wejointly

seeka solutionthatsafeguards theinterestsof

theCompany.

EXAMPLE

Yourbossasksyoutoreviewoffersfrom several 

suppliersofplastic components andto pre-

select potential candidates.You discoverthat

oneofthemostfavorablebids isfromthe

companyofagoodfriend.

Informyoursupervisorofthispersonal 

connectionthatcould be understoodas 

personalbias.Withdrawfromthedecision-

makingprocesstoavoidanyappearanceof a

conflictofinterest.

CORPORATE PRINCIPLE

Weact withintegrity.Thatiswhyit
isespecially importantforustoavoid creating

potential conflicts of interestwhen performing 

ourjobresponsibilitiesandto recognize and 

disclose possibleconflicts thatwefaceorthat

weobserve.Apotential conflict of interest

alreadyexists ifprivate orpersonalfinancial

interestsofemployees influence orcould

influencetheirbusiness decisions.

Conflicts ofinterest mayarise both from 

employees themselvesorthroughpersons 

relatedtothem,inparticularasaresultof 

involvement in othercompanies,through 

secondary employment,in connectionwith 

memberships orwith regardtoemployees’ 

personal financial circumstances. Inthis context,

business relations withthird parties,suchas

othercompaniesinthe Grouporsuppliers,may

alsoberelevant.

3.1 Conflicts of interest

Wetakedecisionsbasedonfacts, 
thusavoidingconflicts ofinterest
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EXAMPLE

Youworkinpurchasing.Asuppliersends you an

invitationtoamulti-daysportsevent. Thissupplier

isoneofthebiddersinacurrent call fortender.

Invitations and gifts fromsuppliersto purchasing

employees mustalwaysbe scrutinizedvery 

carefully. Duringacall for tendersin particular,the

acceptance of benefitsfromparticipantsis not

permitted, asthiscouldgivetheimpressionof

undue influence. Ifyouhaveanyconcerns,

contact yoursupervisorand if necessarythe

relevant Compliancedepartment.

CORPORATE PRINCIPLE

Ourproductsandservices definewhowe are.

Therefore,benefitsintheform ofgifts and

invitationsareonlypermittediftheyare 

appropriate.

Ourinternalpolicies onhandlinggifts, invitations

andbusinessmealssetoutwhat benefitsare

appropriate andwhatsteps mustbetakenwhen

acceptingand/or grantingthem.

MY CONTRIBUTION

I familiarize myself with the policies on

handling gifts, invitations and business

meals,andstrictlyabidebythem.

I check whether my behavior is appropriate and

whetheritmightinfluencemybusiness decisions.

3.2 Benefits

We carefullycheck all Benefits

27 28
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IfIhave accesstoinsideinformation,I donot

purchaseorsell anyfinancial

instruments based onthis information.This 

appliesnotonlytotradingwithsharesof listed

companiesbelongingtotheGroupor derivatives

thereof, but alsototrading with financial

instruments in general, i.e.,also thoseof

suppliers.

EXAMPLE

Youlearnthroughyourworkthatthe acquisitionofa

largecompanywell-known worldwideisgoingtobe

announced soon.As partofyourjob,youhave been

informedthat theCompany‘s share pricewillrise

significantly oncethistransaction hasbeen

announced.You knowthatagoodfriendiscurrently

considering whethertoselltheirshares inour

Company.You considertellingyourfriendthathe 

shouldhold offonsellinghisshares.

Donottipyourfriendoffforanyreasons 

whatsoever.Sincetheinformationofwhich you

areawareisnotpublic,butinsider knowledge,you

are notpermittedunderany circumstances to

sharethisknowledgewith others.Transmitting

this knowledgedirectly orindirectlywouldmake 

you liable

toprosecution.

CORPORATE PRINCIPLE

Wehandle information pertainingto share 

Companyperformance in accordance with

capitalmarket requirementsanddo nottolerate 

anyinsidertrading. Insider informationis

informationofaprecise naturethathasnot

beenmadepublic

andthat,if itweremadepublic,would be likely

tohave a significanteffect onthe priceofthe

relevant financial instrument, e.g.,stocksand

shares.We mayonlyuse knowledgerelating to

insider-relevant projects andprocesses 

internally in accordancewith the applicable

internal policies andmaynotdivulgesuch 

knowledgetoanyoutsideparty,including 

familymembers,e.g.,aspouse.

MY CONTRIBUTION

Idonotengageininsidertrading,nordo Imake

anysuchrecommendationstoany thirdpartyor

induceanythirdpartyto

engage in insidertrading. Furthermore, Ido not 

divulgeinsideinformationunlessthis is

required duringthecourseofmynormal

work,andIcomplywiththerelevant internal 

policies. Iundertaketo familiarizemyself withthe 

applicable internal rules.

3.4 Prohibition of insider trading

We do not shareinsiderknowledge

EXAMPLE

Youvisita suppliertoinspectcomponents for

local production.Duringyourvisitit becomes 

obviousthatthe components havesignificant

defects.Yourcontact at thesupplieroffersyou a 

sumofmoneyfor ignoringthedefects andto

persuadeyouto acceptthedefectiveitems.

Onnoaccountacceptthemoney.Contact your

supervisorortherelevant Compliance 

department immediately.Anyattempt

atbriberyis nottoleratedunderany 

circumstances.

CORPORATE PRINCIPLE

Corruption is prohibited worldwide. 

Corruptionmeansthatsomeone abuses their

professionalpositionto gain an advantagefor

themself orathirdparty andtherebyharm 

others.

Benefits suchasinvitationsandgifts, especially

when dealingwith public officials,canbe

evidence ofcorruption. Therefore,benefits

shouldbeexceptions in businesstransactions.

Benefits mayonlybe granted oracceptedwithin

theframework ofinternal policies and 

applicable laws.

MY CONTRIBUTION

IdonotbribeothersandIdonotaccept abribe

myself,andIavoideventhe appearanceof

improper influence. Ikeep

myself informed by consulting the internal rules

before Igive or accept gifts and issue or accept

invitations.

If Ireceive any corruption-related hints, I

immediately informoneofthecontacts listed

inthechapteron“Support”.

3.3 Prohibition of corruption

We do not bribe othersanddo 
not accept bribes ourselves

29 30
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thecustomerwhytheamount cannotbe repaid

throughthesamechannel usedfor theoriginal

payment.Seekadvicefrom thecontactperson

responsibleformoney laundering prevention.

EXAMPLE

Acustomerorbusinesspartnerhas overpaid and

asksfortheexcessamounttoberepaid by

transferringittoaforeign accountheld in

anothercountryorbypayingit incash insteadof

viabanktransfertotheoriginal business

account.

Thiskindofrequest requires an explanation. Do

notacceptthesuggestionreadilybutask

MY CONTRIBUTION

Itakenoactionwhatsoeverthatmayviolate money

laundering provisions athome

orabroad.Iamvigilantandimmediately assess

anysuspiciousconductonthe partof

customers,businesspartnersand otherthird

parties.Ifthereis information providing

sufficientgrounds forsuspicion,

Iimmediatelyget intouchwiththecontact 

personresponsible formoneylaundering 

prevention.

Iabidebyall applicableprovisionsfor 

recordingandpostingtransactionsand 

contractswithinmyareaofresponsibility inthe

accountingsystem.

CORPORATE PRINCIPLE

Moneylaundering occurswhen funds or

otherassets originatingdirectlyor indirectly

fromcriminal offenses areput intocirculation

inthelegal economy,

makingtheirsource appearlegal. Terrorism 

financingoccurswhen moneyorother resources

aremadeavailabletocommit criminal acts of

terrorismortosupport terroristorganizations.

Liability does not requirethepersoninvolvedto

beaware thatmoney is beinglaundered

through

the relevant transaction.Inadvertent 

involvement in moneylaundering may 

alreadybeacriminaloffenseforthe parties

involved.

Wecarefully check the identityof customers,

businesspartners andother thirdpartieswith

whomwewishtodo business.Itis ourdeclared

aimtoconduct businesssolelywith reputable

partners who operate inline with legal provisions

and whouseresourcesfromlegitimate sources.

Weassignincomingpaymentstothe 

corresponding services withoutdelay and

postthemaccordingly.Weensure 

transparentandopencashflows.

3.5 Prohibition of money laundering and terrorism financing

We arecommitted to clean 
business practices
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withdetailsthatcould impactfreeandfair 

competition. Suchinformationincludes the

pricingofproductsandservices,payor strategic

details.

EXAMPLE

Youmeetwith competitors’employees ata trade

conference.Youexchange ideaswith them.

Makeverysureyou donotbetray anytrade 

secrets –especially information

Weconductbusinesssolelyonthebasis of

meritandmarketeconomyprinciples aswell

asfreeandopencompetition.

We liketomeasureourselvesagainstour 

competitors,alwaysabidingbylaws and 

regulations andobserving ethical principles.

Wedonotenterintoanyanti-competitive 

agreements with competitors, suppliers, or

customers. IfourCompanyholdsa

dominantmarketposition,wedonotabuse this

position.

We complywiththespecific antitrust 

provisionsfordistributionsystems inour 

dealingswith ourauthorizeddistribution 

partners.

MY CONTRIBUTION

WheneverIcomeintocontactwith competitors,I

makesurethatnoinformation isgivenorreceived

thatwould allow conclusionstobedrawnabout 

current or futurebusinessconduct.

Indiscussionsoranyothercontactswith 

competitors, Iavoid issuesthatcouldbeof 

relevance forcompetition amongeachother.

CORPORATE PRINCIPLE

Free andfaircompetitionis protected by 

antitrust legislation validthroughoutthe 

world.Complyingwiththis legislation 

ensuresthatthereis nounduedistortion of

competitionintherelevant markets

–tothebenefitofall marketplayers.

Inparticular, agreementsandconcerted 

practices between competitors intended to

achieveoreffectthepreventionor

restrictionoffreecompetition areprohibited.

Thisincludes inparticularexchanges on prices

andprice components,terms and conditions,

carving upcustomergroupings andterritories,

and restrictionson innovations.Inaddition,the

exchange

ofcompetitively sensitive informationis 

prohibited.Theabuseofadominantmarket 

positionis also prohibited.Furthermore,the 

properimplementation ofmergercontrol 

proceduresis required with regard to 

cooperations andtransactions.

Anti-competitive conduct hasthe potential not

onlytosignificantlydamagethegood reputation

oftheCompany,butcanalso incurseverefines,

penalties,andfinancial compensation for

damages.

3.6 Fair and free competition

We arecommitted tofairand 
freecompetition
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EXAMPLE

Youurgentlyneednewequipment.However, your 

department’sbudget forthecurrentfiscal year has

alreadybeen used up.Youconsider acquiringthe

equipmentnevertheless and postingthe costinthe 

nextfiscalyearwhen yourbudgethas been 

refreshed.

Donottakeanyactionofthekind.Entries must

alwaysbe assigned correctly. Posting entries 

inaccurately mayhaveserious consequencesfor

theCompanyandthe individualemployee.

CORPORATE PRINCIPLE

Westrictlycomplywiththestatutory 

provisions forproperaccounting and financial

reporting. Transparencyand correctness areour

top priorities,because anyirregularities may

haveserious consequencesfortheCompany

aswell

asforthepersonsresponsible.Tothat end,we

regularlyinformall capitalmarket players ofour

financialposition and businessdevelopments. 

Wepublishour periodic financial statements

punctually in

accordancewith national andinternational 

accountingregulations.

MY CONTRIBUTION

Iorganizeprocessesinsucha manneras to

ensureall businessfinancialdataare entered

correctly and promptly inthe accounting

system. IfIhaveanyquestions aboutthecorrect

recording ofdata,I contactmysupervisororthe

appropriate financedepartment.

3.8 Accounting and financial reporting

We arecommitted to correct 
financial accounting and reporting

Idonotpurchaseanyproductsorservices without

havingfirstgathered information on themarketand

alternativesuppliers.Ifollow theapplicable

procurementguidelines and involvetherelevant

purchasingdepartment atan earlystagebefore

theplanneddelivery andperformanceofservices 

in linewith valid purchasingprocesses.

I make sure that remuneration is only paid for

services that are actually rendered and that the

payments are commensurate with the services

rendered.

Ialsocomplywiththerelevant policies before

commissioningGroupcompanies.

EXAMPLE

Itcomestoyourattentionthatasupplier, 

service providerorpartnercompanyisto be

commissioned withoutinvolvingthe relevant

purchasing department.

Getintouchwiththerelevantpurchasing 

department oroneofthecontactslisted inthe

chapteron“Support”,tomakesure thebidthat

is mostcost-effectiveforthe Companyis given

consideration.

CORPORATE PRINCIPLE

Wecarefully select suppliers,service 

providersandpartnercompanies based on

objective criteriaandmakeuseof 

competition. Weonlycooperatewith 

businesspartners in linewith statutory

requirements,internal rules and guidelines.

Wecheck the integrityofpotential business 

partners carefully beforeenteringinto business

relations andfollow theprocesses andcontact

proceduressetoutintherules andpolicies.

Whenpurchasing orselling products and

services,weinvolvetherelevant

departments intheprocessingoodtimein 

accordancewiththe applicable policies.

MY CONTRIBUTION

Imakemyselffamiliar,thattheintegrity of

potentialbusinesspartners has been 

checked before entering into business 

relations andfollow the processes and

contactproceduressetoutintherulesand 

policies.Ishownobiasinfavorofasupplier, service

providerorpartner company withoutan

objectivereason,and Ipromote competition.

3.7 Business partners, procurement and sales

We carefullycheck who we 
do business with
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ShouldIbecomeawarethatexportcontrol 

regulations arebeingviolated inmyarea of

responsibility,Iimmediately take every possible

actiontoprevent orremedysuch violations.

Ifindoubt,Iseekadvicefromtherelevant export 

controlcontact.

EXAMPLE

Youcommission along-standingpartner 

companywiththedevelopmentofa software

component.Tooffset cost pressure the partner 

suggests commissioning a subsidiaryoutsidethe

EU withsome ofthe developmentactivities.The

subsidiaryis basedinacountrythatisoncountry

listA definedbytheGroupsexportcontrolunit.

There maybeembargo regulations prohibiting

certain activities inthecountry. Thismustbe

coordinatedbothinternally andwiththeexport

controlauthorities beforeyou canagree.

Contacttherelevant export controlunitto 

coordinatethenextsteps.

CORPORATE PRINCIPLE

Weareawareofoursocial responsibility to

fulfill exportcontrolandsanctions 

obligationsand expressly committo 

complying withthe relevant legislation.

Cross-borderbusiness processes and 

transactions maybe subjecttoprohibitions, 

restrictions,approval requirements or

othersupervisory measuresunder export control 

regulations. Thesemayrelate tothe relevant

businesspartners,goods,countries, financial

resources,orintended use.This appliesto

technologies andsoftwareas

well asgoodsandproducts.Inaddition,it applies

totemporarycross-bordertransfer andtechnical

transmissions,forexample,by e-mail orcloud.

Furthermore,certain imports maybesubjectto

exportcontrol regulations.

Weensurecompliancewith applicable export 

controlregulations andthe relevant internal

policies.

MY CONTRIBUTION

Iamresponsible forregularlycheckingthat Iam

familiarwith internal informationand

policies onexportcontrol.Thatis howIkeep upto

dateonwhethermyday-to-daywork issubjectto

exportcontrolregulations.

3.9 Export control

We ensurecompliance with all 
regulationsincross-bordertrade
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4.1 Communication and marketing

4.2 Political lobbying

4.3 Dealings with public officials

4.4 Donations and social sponsorship

4.5 Taxes and customs

4.6 Data protection

4.7 IT security

4.8 Product Compliance

4.9 Environmental protection

We bear responsibility for society and ensure that our 
Company contributes to sustainable development.

WE ARE GOOD
CORPORATE CITIZENS
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EXAMPLE

Youhavearelativewhoworksforthe transport

ministryandwhoasksforyour opinionondraft

legislationthatwill impact theautomotive

industry.Theyalso askyou fortheGroup’s

positiononthislegislation.

Donotcomment.Political lobbyingin the

Companyis exclusivelycoordinated centrally

andconductedopenly and transparently.The

authorizedcontact for suchlobbying

activitiesistheExternal Relations

department.

CORPORATE PRINCIPLE

Asamemberofsociety,wecanspecifically 

promotethe Company’s positionsduring 

decision-makingprocesses,suchasthose for 

legislation plansthroughpolitical lobbying.

Weconduct political lobbyingcentrally andin

linewiththeprinciplesofopenness, 

accountability,and responsibility. It goes 

withoutsayingthatourinteraction with political

parties andinterestgroupsis basedonthe

principleofneutrality.Undue influencein

politics orlegislation is not permitted.

MY CONTRIBUTION

Idonotattempttointerveneinpolitical decisions

onbehalfoftheCompanyifIam notauthorizedto

doso. IfIamauthorizedto doso,Iobservethe

relevant internalpolicies intheperformance ofmy

duties.

4.2 Political lobbying

We represent our Company’s
positions in a responsible and
clearway

EXAMPLE

You read comments ontheinternetfrom 

someone criticizing productionmethods in

Asiaandyou knowthecomments are 

completely unfounded.

Evenifyouwould liketoputthefacts right

straightaway,contacttherelevant 

department first,becausetheyareina position

to respond comprehensively and appropriately

tothese comments.

CORPORATE PRINCIPLE

Weensurethatourcommunication is clear

andconsistentinordertomaintain the

confidence ofcustomers, investors

andotherstakeholders. Before committing to

and/orexecutinganycommunication or

marketing measures,suchmeasures must first

becoordinated withtherelevant

department.Thoughtfulness and respectful 

interaction with oneanotheraresecond natureto

us.

MY CONTRIBUTION

Idonotissueanypublic statementon behalfof

myCompanyandalwaysrefer anyrequeststo

theCommunications department.IfImake

anycomments at public,tradeorcultural

eventsoronthe internet,ImakeitclearthatIam

voicing solelymyownpersonalopinion.I

consult theCompany’s social media

guidelines foradviceonproperconductin

social networks.

4.1 Communication and marketing

We communicate clearly 
andrespectfully
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EXAMPLE

Theguests invitedtoa full-dayevent include a

universityprofessor,whohas been askedtogivea

lecture.Youareconsidering whatyou needto

keepinmind.Among otherthings,your

department would liketo invitethegueststo

lunch.

Becausetherules governingdealings with

public officials–thisalsoincludes academic

staffatstateuniversities–are especially

strict,seektheadviceofthe relevant

Compliancedepartment in advance.

CORPORATE PRINCIPLE

Inviewofnationalandinternational 

legislation,there is an increased riskof 

corruption when dealingwith public 

officials.Thisistakenintoaccountin our

internalpolicies,which laydownthe 

framework with regardtobenefits. In

particular,wedonotmakeanyfacilitation or

expediting payments, i.e.,paymentsto public

officialsthat facilitate orexpedite regular or

routine officialacts.

MY CONTRIBUTION

Iamawarethatthere isanincreasedrisk of

corruption when dealingwith public officials.

Therefore,Ifamiliarizemyself with theapplicable

special rules. Iunderstand thatIhaveabinding

obligationtoconsult theCompliance

department inthisregard.

4.3 Dealings with public officials

We exercisecaution when 
dealing with public officials
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EXAMPLE

Youareresponsible forpostingcertain 

businesstransactions,forexamplegeneral 

overheads suchas maintenance expenses, and

productioncosts,inthestatutory financial 

statements.Oneproject exceeds certain

controlling parametersearly in

thefinancialyear.Youtherefore receive 

instructionstomakean entryunder 

maintenance expenses eventhoughthe 

transaction unquestionablyrelates to an 

investment and musttherefore betreated as 

capitalized productioncosts.

Posttheentryinlinewithlegal requirements. All

businesstransactionsmustbecorrectly reported 

pursuantto commercial law and taxregulations 

becausethese accounting recordsformthebasis

fortax returns.

Accounting errorscould therefore result in

incorrecttax returnsandleadtoserious 

consequencesundertaxand customs

lawfortheCompanyandtheemployees 

responsible.

CORPORATE PRINCIPLE

Asa global company,weareawareof our

social responsibilitytomeetour obligations

with regardtoforeigntrade, taxesand

customs,andweexplicitly endorse

compliancewith national and international

legislation.

MY CONTRIBUTION

Idesigninternalstructuresandprocesses insuch

amannerastoensurethatthetaxes andcustoms

tobepaidbytherespective Groupcompanies are

calculated correctly, promptlyandinfull,are

disclosed in reporting,andare paidtothe

relevant

fiscalauthorities.

IfIhaveinformationconcerningaviolation oftax

andcustomsregulations inmyarea of 

responsibility,Iundertake everyaction Ican to

preventorstopthisviolation. Ifthatisnot possible,I

get intouchwiththeappropriate contactperson

inthetaxandcustoms department.

4.5 Taxes and customs

We meticulouslyobservetax 
and customs regulations

MY CONTRIBUTION

If Iconsideraparticularsponsorshipmeasure tobe

worthyofsupport,Imakeinitialcontact withthe

appropriatedepartments inthe Company,e.g.,

Communications,External Relations,and Human

Resources.

The grantingofdonations mustbe transparent,i.e.,

thepurpose,therecipientof thedonation,andthe

financialmanagement mustbe documented and

verifiable. I complywith internal 

processes andgeneral conditionsanddonot

initiateanydonation thatcould damagethe

reputation ofour Company.

EXAMPLE

A local politician asks you for a cash

donation from your Company for the

election campaign.

Turndowntherequest.Donationsmayonly be

granted aftergoingthroughtherequired approval 

process.Inthisspecific case,the donation

cannotbeapproved because an internal

guidelineprohibitsdonationsto political parties,

related institutions,and politicians.

CORPORATE PRINCIPLE

Wemakedonations,i.e., voluntary 

contributionswithoutareturnservice by

therecipient,andgrant sponsorships,

i.e.,contributionsbasedona contractually 

agreed returnservice forsocial objectives, to

achieveapositiveimpactinterms of our

reputationandpublic perception.In orderto

avoidconflicts ofinterestand

toensurestandard conductwithinthe Company,

donationsandsponsorship measures are

permittedonlyinthecontext oftherespective

legal framework andin accordancewiththe 

applicable internal rulesoftheGroupbrands

andcompanies.

Donationsandsponsorshipmeasures are

onlygranted inaccordancewith a 

transparent approvalprocess.Wegrant

paymentsand/ ornon-cashbenefits for

scientific, charitable,cultural orreligious

purposes. Inaddition,wegrantdonations

exclusively toinstitutionswhich arerecognized

as charitableand/ortax-privileged.

4.4 Donations and social sponsorship

We commit to societyinmanyways
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EXAMPLE

Youare planningamarket analysisfor the

Company.Theanalysis involvesthe 

collection andevaluationofcustomers’ 

personal data. Anotherdepartment would

alsoliketousethisdataatalater point.Valid

dataprotectionlegislation statesthatdata

mayonlybecollected andprocessed ona

specificlegal basis andthatthecustomers

concerned must

alwaysbeadequatelyinformed.Inaddition, asa 

generalprincipledatamayonlybe processedfor

thepurposeforwhich it was collected.

Please clarifywithyour supervisororthe relevant

dataprotectionunit whetherthe customers’

consentmustbeobtainedprior tocollection,

howthecustomersaretobe informed,andthe

terms onwhich thedata couldbeusedby

anotherdepartment.

CORPORATE PRINCIPLE

Weattachgreat importancetohandling data

responsibly, securelyandtransparently. We collect,

process,use,andstorepersonal datasolelyin

accordancewith statutory requirements.We

protectthe personal data ofcustomers,employees

–including former employees andapplicants–

andpartners suchassuppliers and development 

partners.

MY CONTRIBUTION

Ihandle personaldata confidentiallyand my 

actionsareclearandtransparent.Iintegrate data

protectioninmyactionsandprocesses and

ensurethesecurityofalldatainmy areaof

responsibility. Itakeresponsibility andpay

attentiontosecuredataexchange throughoutthe

valuechain.Ifindoubt,I contactmysupervisoror

therelevant data protectiondepartment.

4.6 Data protection

We handle datacarefully
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MY CONTRIBUTION

Icarefully complywith all relevant provisionsin

myday-to-daywork. Iset realisticgoals. Ifthereis

aconflictofgoals, theconformityofourproducts

always

hastoppriority,regardlessoftime orcost 

pressure.ThatiswhyIembraceourdefined 

processes and continuously improve

them.We jointlyidentifyandclose gaps in

processesinordertomeetall binding 

obligations.Icontactmysupervisoror the

PCMSteamifIhaveanyquestionsor concerns 

aboutproduct compliance.

EXAMPLE

Acustomerreportsthattheoperating systemin

theirvehiclehascrashed.Youare notsure

whetherthisisduetoanoperating erroronthe

partofthecustomerora software malfunction.

Follow the applicable processes andreport the

problemimmediatelytotheemployees incharge

sothattheissuecanbeclarified andinorderto

initiatethestepsthatmaybe necessarybasedon

theknownfacts.

CORPORATE PRINCIPLE

Our products inspire countlesspeople all over

theworld.Wegivehighprioritytothe conformity

and safetyofourproducts.We have a

responsibilitytoensurethatrisks tohealth,

safety,theenvironment, andthe assetsofour

customersorthirdparties resultingfromtheuse

oftheseproducts are excluded where

possible.

Incompliancewith statutoryprovisions, we

develop ourproductsinaccordance with state-

of-the-arttechnology, taking accountofother

bindingobligationssuch asadditionalsafety

requirementsresulting fromthestateof

scientific knowledge.

Thisis systematically ensured bymeans of

established structuresandstable processes.

Oncetheyhavebeenputon themarket,our

productsareconstantly monitored inthefield

sothatappropriate measuresmaybepromptly

initiatedinthe

eventofpossiblediscrepancies.Wedonot 

makeanycompromisesinthisregard.

4.8 Product Compliance

We inspirethe world with 
ourproducts

EXAMPLE

Youareonabusinesstrip.TheSIMcard you have 

beengivenbyyourcompanyhas noreception,

butyouneedtosenda confidentialdocument

toyoursupervisor. Thecaféyou are sittingin

offersfree, unencrypted Wi-Fi.

Beverycarefulwhenyou usepublic
Wi-Fi.There isdataleakriskwhenusing 

unprotectedconnections,eventhoughour data

transmissionsareprotected viaVPN, a virtual 

privatenetwork.

CORPORATE PRINCIPLE

Werespect ITsecurityandabidebythe applicable

informationsecurity regulations. The information

security regulations provide guidelines for

different employment groups andare relevantfor

all employees.

MY CONTRIBUTION

Ifamiliarizemyself withthe applicable IT 

securityregulations and observetherules 

therein.AspartoftheITsecuritychain,

Imakemyactivecontributionbybeing vigilant

atalltimesandensuringmybasic ITsecurity

skills arealways up-to-date.

4.7 IT security

WesecureourITsystems
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MY CONTRIBUTION

Iammindfulofenvironmental protection inmy

workanduseresourcesandenergy

economicallyandefficiently. Imakesuremy 

activitieshavethesmallestpossibleimpact on

theenvironment andthattheycomply with

environmental protection laws and regulations.

EXAMPLE

Younoticethatatankinoneofthehalls is

leakingandthatlargequantitiesoffluid

usedintheproductionprocessarespilling onto

thefloor.Nooneelseseemstohave noticedthe

leak andyouareconcernedthat theentiretank

could drainoff.

Inform one of the employees in charge

immediately and draw attention to the

problem. Do not count on anyone else

reportingtheleak.

CORPORATE PRINCIPLE

As aglobal commercialenterprise,we bear

responsibilityforthe environmental 

compatibilityandsustainabilityof our products,

locations,andservices.Our Companyaspiresto

beaglobalprovider ofsustainablemobility

anda rolemodel forprotectingthe

environment.We focus on environmentally

friendly, advanced, andefficienttechnologies,

which we implement throughoutthe entire

lifecycle ofourproducts.Fromtheveryearly 

phasesofdevelopmentandproduction 

onward,wemakesurewemanage natural 

resources carefully, continuously reduce the

environmental impact,andcomply with

environmental protection laws and 

regulations.

Furthermore,we constantly reassessthe 

environmental compatibility of products and 

manufacturingprocesses,optimizing these where

necessary.We area responsible memberof

societyanda partnerforpolitics. Weseeka dialog

withtheseplayers on future mobilityconceptsand 

onshaping ecologically sustainable

development.

4.9 Environmental protection

We bearresponsibilityforthe 
environment and sustainability

51 52



PotentialviolationsoftheCodeof Conduct for

BusinessPartners, including seriousrisks,

violationsofhumanrights and environmental 

violationsbydirectand indirectsuppliers,can

alsobereportedto theCentral Investigation

Office.

Atthesametime,theWhistleblower System

protectsthe interestsofPersons Implicated. For

them,the presumption of innocenceappliesas

longasaviolationis notproven.Theworkofthe

Whistleblower Systemisbasedonuniform 

processesand the confidential, professional

processingof reports.Abuseofthe

WhistleblowerSystem isnottoleratedandwill

bedisciplined accordingly.

giveourname,orwecanmakethereport 

anonymously.Weareawarethatthe 

Volkswagen GroupWhistleblower System has

responsibilityfor investigating reports 

regardingSerious RegulatoryViolations.

ASerious RegulatoryViolationis a significant

violationofourethical values assetoutinthe

CodeofConduct.Equally, violationsofstatutory

laws orregulations thatmaysignificantlyaffect

thereputation orfinancial interestsofthe 

Companyare alsoconsideredtobeSerious

Regulatory

Violations.Inall othercasesweshouldfirst seek

advicefromoursupervisor,the HR department or

Compliance.

Managershavea special functionasrole 

models.Thedecisionstheymakeforthe 

Companymustalwaystakeaccountof values

andregulations.

The purpose oftheWhistleblowerSystemisto 

protectourCompany,thewhistleblower, and all

persons whocontributetothe investigation andthe

termination ofmisconduct. Discrimination

againstthemis itself consideredaSerious

RegulatoryViolation.

PREVENTING MISCONDUCT, CONTACT 

POINTS AND WHISTLEBLOWER SYSTEM

OurCodeofConductprovidesthebinding 

framework foractingwith integrityand

incompliancewiththerules withinour Group.

AsGroupemployees,wehavea responsibility

to respectthe principles of ourCodeinorder

topreventRegulatory Violationsandthus

avoiddamagetothe Company. Violationsof

laws and internal policies areimmediately 

investigated.

Dependingontheseriousnessofthe violation,

this canhavedisciplinary,civil,or criminal 

consequencesforthe employees concerned.

Proven misconductcanalso have animpacton

remuneration.That

iswhywetalktooursupervisororseek expert

adviceimmediately ifwehaveany questionsor

concerns,orifwesuspect therehasbeena

violationofinternalor external regulations.The

HR department andemployee representatives

arethere toprovidesupport.We canalso

contact the Company’s ComplianceOfficeror

the Complianceadviceserviceatanytimeat:

E-mail: compliance.vif@volkswagen.de

Inaddition,wecansubmitreportsregarding 

RegulatoryViolationsviatheVolkswagen Group

WhistleblowerSystem.Wecan

We offer support in dealing with the Code of Conduct.

SUPPORT
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Please make an appointment in advance
by writing an e-mail to 

io@volkswagen.de

In person:

Central Investigation Office
Box 1717

Berliner Ring 2
38436 Wolfsburg, Germany

Postal address:

Contact details for the Investigation Office:

E-mail: io@volkswagen.de

We can access the Whistleblower 
System through the following 
channels:

Online reporting https://goto.speakup.report/volkswagen
channel:
You can submit your report in over 65 languages (also anonymously) via a web-based

reporting channel.

Voice intake by phone:
Dial the phone number for the country that you are located in (Netherlands: 010 700 75 03)

and enter the organizational code 122203. The Investigation Office will receive a transcript

of your voice recording. Please find a list with relevant telephone numbers on our website.

SpeakUp App:
Scan the QR code and download the app “SpeakUp / Listen for a change” by

People Intouch (personal devices only). Enter the organizational code 122203,

then speak or type your message for us.

Contact details for the ombudspersons:

Internet: https://www.ombudsmen-of-volkswagen.com

Experienced external lawyers act as neutral mediators (ombudspersons) for us. As legal

counsel, they are tasked with receiving reports about possible infringements of laws, internal

rules or other conduct damaging to the Volkswagen Group.

Further information on the Volkswagen Group Whistleblower System, the relevant external

reporting channel (if applicable) as well as the respective phone numbers for voice intake and

all relevant organizational codes is available on the internet at

https://www.volkswagen-group.com/en/our-whistleblower-system-16041 .

mailto:io@volkswagen.de
mailto:io@volkswagen.de
https://goto.speakup.report/volkswagen%20%20%20
https://www.ombudsmen-of-volkswagen.com/
https://www.volkswagen-group.com/en/our-whistleblower-system-16041
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1. Did I take all relevant matters into consideration and 
weigh them properly? (contenttest)

2. Am I confident that my decision is within the 
constraints of legal and company requirements? 
(legalitytest)

3. Do I stand by my decision when it is revealed?
(supervisortest)

4. Am I in favor of all such cases being decided the same 
way company-wide? (universalitytest)

5. Do I still think my decision is right when my company 
has to justify it in public? (publictest)

6. Would I accept my own decision if I were affected?
(involvement test)

7. What would my family say about my decision?
(second opinion)

Ifmyanswertoquestions1–6is“yes”andtheanswertoquestion7ispositive,mybehavior isverylikelyto

be compliant with our principles. If questions remain unanswered or if Ihave any doubts, Ishould get in

touchwithanyofthepointsofcontactlisted inthischapter.

SELF-TESTFOR 
DECISIONGUIDANCE

If at anytime I am unsure whether my behavior complies 
with the principles set out in our Code of Conduct, I should 
ask myself the following questions:
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